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52% of Americans 18+ said they’d listen to a podcast about a favorite TV
show or movie

48% of Americans 18+ said they’d listen to a podcast produced by a
favorite TV show or movie

41% of Americans 18+ said they’d listen to a podcast about a favorite brand 

OPPORTUNITIES FOR BRANDS

(SOUNDS  PROF I TABLE ,  2023)

https://www.dcpofficial.com/
https://soundsprofitable.com/research/the-power-of-brands-in-podcasts/
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LAT INO AMER ICAN BUY ING
POWER IS  PROJECTED  TO

REACH $2 .6  TR I L L ION  BY  2025  
( INS IDER  INTEL L IGENCE ,  2022)

BLACK AMER ICAN BUY ING
POWER IS  PROJECTED  TO

REACH $ 1 .98  TR I L L ION  
BY  2025

(N IE LSEN ,  2022)
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OF HEARING AN AD IN A PODCAST

(N I E LSEN ,  2020)
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OPPORTUNITIES FOR BRANDS

An estimated 17 Million Latino American adults listened to a podcast in the
last month

42% of US Latino American adult podcast listeners say they pay more
attention to advertising on podcasts - More than any other form of media 

49% of Latino American adult podcast listeners purchased a product or
service as a result of hearing a sponsorship or advertisement on a podcast

(ED ISON RESEARCH ,  2023)

https://www.dcpofficial.com/
https://www.edisonresearch.com/the-latino-podcast-listener-report-2023/


OPPORTUNITIES FOR BRANDS

43% of Black American adults have listened to a podcast in the last month
- 5% more than the Total US Population

61% of Black American adult podcast listeners recommended a product to
a friend or family member as a result of hearing a sponsorship or
advertisement on a podcast

52% of Black American podcast listeners purchased a product or service as
a result of hearing a sponsorship or advertisement on a podcast

(ED ISON RESEARCH ,  2023)

https://www.dcpofficial.com/
https://www.edisonresearch.com/wp-content/uploads/2023/02/Black-Podcast-Listener-Report-2.0-1.pdf
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63% of Black American adult podcast listeners find it important that
podcasts include Black stories and perspectives (EDISON RESEARCH, 2023)

50% of Black American adult podcast listeners find it important that
podcasts are hosted by a Black host (EDISON RESEARCH, 2023)

48% of Latino American adult podcast listeners find it important that
podcasts are hosted by a Latino host (EDISON RESEARCH, 2023)

AUTHENTIC REPRESENTATION
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